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Campaign

WITH



MAJOR BROADCAST MEDIA

Our media team secured live and
taped interviews for the following
media:
 The View
 Fox and Friends
 Donny Deutsch
 Entertainment Tonight



NATIONAL PRINT MEDIA

Our media team brings the message
to print:
 Associated Press (AP)
 Reader’s Digest
 TV Guide
 Marilyn Beck/Liz Smith



Associated Press Pick-Up



GLOSSY MAGAZINE COVERAGE

 Self Magazine

 People Magazine

 Health Magazine

 For Me Magazine



SUCCESS METRICS
 Campaign achieved penetration in broadest

consumer market with targeted media hitting
18-49 demo.

 Bill of Rights became branded with campaign and
associated with epilepsy awareness.

 Sustained media over four month post-campaign
period has resulted in further national press
awareness and allowed for potential expansion of
campaign into following 12-24 month period.




