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WITH



NATIONAL PRINT MEDIA

Expansive print media including:
 New York Post
 Parade Magazine
 The Globe
 Parenting
 Marilyn Beck/Liz Smith
 Country Weekly



National Print Examples



National Enquirer



National TV and Radio
CBS Early Show
The View
The Tony Danza

Show
The Jane Pauley

Show
Life and Style
Your Total Health

The Sean Hannity
Show

The Joey Reynolds
Show

The Mitch Albom
Show

The Joan Hamburg
Show

The Jordan Rich
Show



Extensive Local Media



SUCCESS METRICS
 Treat Eczema Now website is now synonymous

with campaign and associated with eczema
awareness.

 Campaign achieved penetration in broadest
consumer market with targeted media hitting
18-49 demo.

 Sustained media over four month post-campaign
period has resulted in further national press
awareness and allowed for potential expansion of
campaign into following 12-24 month period.




